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INVESTIGATIONS 

 
 
During the month of May, Detective Lloyd was assigned 7 new cases.  He worked several ABC and OTS 
details throughout the month. He also worked several commercial burglary cases including Case #11-
1765 at Lucky Liquor.  No suspects at this time, however, fingerprints and possible DNA was collected. 
The Crime Lab stated that it would be approximately 8 months prior to the DNA tests to be completed. 
Detective Lloyd also worked the commercial burglary at the Shell gas station, Case #11-1782. Richard 
Vela was arrested in this case and $5,740 dollars of property was returned to the owner. Detective Lloyd 
also assisted with the Rick Petrovich arson case, Case #11-1989. 
 
During the month of June, Detective Merzlak was assigned a total of 6 cases and closed 18. He partici-
pated in two undercover ABC operations and also assisted Detective Lawson in case #11-1921. On 
06/27/11, Detective Merzlak was assigned to assist Detective Lloyd and Castaneda with an arson investi-
gation involving the suspect Rick Petrovich.  Detective Merzlak assisted by initially contacting Petrovich 
at a residence on south Farragut St and later wrote a search warrant for Petrovich’s vehicle and cell 
phone. Pieces of carpet were seized from Petrovich’s vehicle, which appeared to be soaked in gasoline 
and other forms of evidence was later found on Petrovich’s cell phone.  Detective Merzlak also con-
ducted follow-up investigation at spirit gas station; however, was unable to gather any video surveillance 
due to a power outage that occurred the day prior. As a result of the investigation, Detective Lloyd ar-
rested and charged Petrovich with attempted murder and arson.  
In May, Detective Ballestero had a total of 102 open cases and he closed a total of 36 cases.  On 
06/23/11, he worked an ABC detail which resulted in two arrests. 
This month, Detective Lawson primarily worked on her case load and cleared 63 cases. Her case load is 
currently at 43 cases. While the Investigations Supervisor was at training, Detective Lawson was the 
“Officer in Charge” for the Detective Bay/Records Division from 06/06/11 to 06/13/11. She also worked 
a case involving a 25 year old teacher’s aide possibly having a relationship with a 17 year old student. 
(Case 11-1921.) Adam Larroque was identified as the suspect and was arrested for PC 647.6(a)-Annoy or 
Molest a child and PC 288a(b)(1)-Oral Copulation with a minor.  
 
During the month of June, Detective Castaneda assisted with the Lucky Liquor (11-1765) and he also 
assisted Det. Lloyd with the Vela case (11-1782.) Detective Castaneda also assisted with Rick Petrovich 
case. Investigations also received new “Cellbrite” equipment and Detective Castaneda assisted in several 
cases with searches of cell phones.  
Officer Dan Armogida was assigned to Investigations for the summer.  Starting June 20th, he has been 
assigned 12 cases and has closed 4 cases.  
 
This month under the ABC grant, two (2) Minor Decoy Operations, three (3) Juvenile Party Patrols, and 
one (1) Shoulder Tap Operation was conducted with the assistance of RPD Explorers.  The three opera-
tions resulted in the arrests of seventeen (17) persons for various criminal violations. 
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Day Camp! 
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More Day 
Camp! 
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Jump Rope 
Camp! 
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UK Soccer 
Camp! 
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Basketball 
Camp! 
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Adult 
Softball! 
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  COMMUNITY SERVICES DEPARTMENT 
 
The Public Services Department focus during May continued to be the 2011-2012 
Budget Implementation as adopted in April and the Strategic Plan Program          
Implementation. The Super Wal-Mart and Retail Shopping Center is in its final stages 
of project engineering and review and is still tentatively scheduled for a Spring start 
date. Cal-Recycle authorized the final extension of the Compliance Order IWMA 
BR07-07, requiring full implementation of the Amended Local Assistance Plan 
(ALAP) to December 2011.  The City is required to submit monthly progress reports 
and pending the current legal maneuvers with the franchise waste hauler in the    
ongoing dispute that has been at the center of the City’s inability to complete the  
remaining ALAP items to date.  In accordance with the franchise agreement, the  
dispute was forwarded to Arbitration, however; no final ruling has been  issued.  The 
City Council approved the agreement between the City and the County of Kern for 
the utilization of the Ridgecrest Sanitary Landfill location for a recycling and drop off 
area and program for residents who have elected to self haul and recycle. The 
agreement will be review by the Kern County Board of Supervisor in June with     
development of the program as quickly as possible thereafter.  A special          
consideration is directed to all recyclables and cardboard not being disposed of at 
the Ridgecrest Sanitary Landfill, but recycled at the drop off area.   
.    
          Ridgecrest Commercial On-site Recycle Program 
 
                            Information may be obtained from: 
              24 hour Hotline:       760-499-5069 
                                     recycle@ridgecrest-ca.gov 
   City Website:          http://ci.ridgecrest.ca.us 
   Benz Sanitation:      760-375-8455 
 
The Commercial On-site Recycling remains mandatory but does allow for right     
sizing.  All Business, Commercial, Institutional, and Multi-family (5 or more units) are 
required to participate in an on-site recycling diversion program. It is important that 
commercial, institutional, and multi-family users be aware of recycling opportunities 
and recycle whenever and whatever can be recycled.  Special 
consideration should be directed to cardboard not being     
disposed of at the   Ridgecrest Sanitary Landfill, but recycled 
on-site within the blue recyclable containers or bins.  The City 
is reviewing individual businesses to assure On-site Recycling.  
A Public Awareness effort is on-going and any questions 
should be forwarded to the above numbers. 
 

Public Services         
Department 

MAY MEETINGS 
 

May 02 - City Council Strategic 
Planning Mtg. 

May 05 - Mayor’s Prayer Breakfast 
May 10 - SCE Alternate Energy Mtg. 
May 12 - Military Affairs Mtg. NAWS 
May 12 - Bowman Residential Use Mtg. 
May 17 - County of Kern Redistricting 

Mtg.  
May 18 - Cordell & Realtors Mtg.  
May 18 - De La Rosa follow-up Mtg.  
May 18 - Pacific Devel. Tele-confr.  
May 26 - Metcalf West Mtg.  
May 26 - China Lake Alliance Mtg.  
May 31 - Cordell & Realtors Mtg.  
 
Additional regular meetings in support 
of various activities and on-going 
projects of interest to the department 
and City were attended.   



June 2, 2011 Old Town Action Plan Committee Meeting 
 
 On June 2nd the Old Town Action Plan Committee approved a Balsam Wednesday Market Business Plan sub-
mitted by Alan Alpers as well as authorized the staff to send out Requests for Proposals to Qualified Branding consult-
ants. 
 
Balsam Wednesday Market 
 
A. Proposal:  Establish and manage a seasonal outdoor market in the late afternoon and early evening on the  
 commercial downtown district of Balsam Street. 
 
B. Mission:  Provide a seasonal vendor/farmers market on Balsam Street to:  
 

Encourage and stimulate commerce on Balsam Street and general Old Town Area by creating a community 
event to draw the public.   

Increase foot traffic and visits to the downtown area 
Impact Balsam Street businesses in a positive way 
Create and economic opportunity for  certified farmers, small vendors, crafters and artists, and at-home busi-

nesses by providing an affordable venue to market their products 
Incubate small businesses 
Develop Community Support & Participation 
Create a fun, social, recreational venue to foster community pride and fellowship 

 
C. Description:  
 
 1. Event is to be seasonal.  Adjustments to be made to the season as lessons are learned 
 2.  Market will be held from 5:00 p.m. to 8:00 p.m. every Wednesday afternoon/evening during the       
season.   
 3.  Market set up time, beginning with block closure, to begin at 4:00 p.m. on event Wednesday. 
 4.  Initial market location and street closure will be for the Balsam Street, between French and Station       
Streets (2 Blocks).   Market may grow to expand in either a north or south direction as events           dictate. 
           5. Season: Late August thru October 2011 initial season followed in Spring of 2012 
 
*General basic principles of the Community Event and Farmer’s Market as presented to the City Council/Redevelopment 
Agency/Financing Authority as Item #5, Agenda of April 20, 2011. 
 
Management: 
 
 A.  The market will be managed by a yet-to-be-established Non-profit organization, set up specifically to adminis-
ter the market.  Since City monies are needed to establish the market, it becomes self-evident the beneficiary will need 
to be non-profit organization established with this community interest as its mission.  Such an organization ensures ap-
propriate oversight by a community-minded Board of Directors.  
 
 B. A Board of Directors of a California Non-profit will need to be established.  Positions minimally needed include 
a President, Vice President, Treasurer and Secretary. 
 
 C. The manager of the market will be a Director, selected by the Board of Directors.  The director should initially 
be a part-time position to minimize start-up costs.  It is suggested that a staffing company handle the employment re-
quirements and salary and deductions (full or part-time) as needed. 
 
 D. Location/Office space:  Balsam Street office space is recommended for oversight and administration accessi-
bility to the market location 
 
This recommendation will be forwarded on to the City Council for support and sponsorship. 



  
Branding Consultant RFP’s 
 
Community Branding Explanation: 

 One of the most neglected responsibilities of community governments and leaders is the job of building a reputa-
tion that is fair, honest and powerful. Whether leading a small town or a world power, leaders owe it to their individual 
and institutional constituents to dig out the “competitive identity” of their region. This identity comes from the history, the 
culture, the geography and the society of the place – as such, it should be an accurate reflection of the genius and the 
will of the people.  

 A brand is not created; it is discovered within the spirit of a place. A Branding program  process does just that. 
The Old Town Action Plan Committee directed the staff to prepare a Request for Proposals from Branding consultants to 
assist the City in developing a brand for the Downtown as well as Citywide. 

RFP Selected: 

 The Request For Proposals selected by OTAP includes the following items: 

 The proposal should address the following items for a Downtown Branding Program and a Citywide Branding 
Program: 
 
Downtown Ridgecrest Branding Report Proposal Overview 

 

 A-1. Scope of Services: 
Under the contract to be awarded through this RFP, the City of Ridgecrest Redevelopment Agency, (RDA) seeks to have 
a strategic assessment of the "brand" and recommendations for conducting a sustainable branding campaign. The RDA 
requires a professional, experienced organization to analyze, conduct and interpret research as well as demonstrate ex-
tensive experience with creating destination brands. Our goal is to identify a clear, strong brand identity that represents 
the varied economic sectors of our collaborators with variations for business and visitor recruitment. 

 
The strategic assessment and recommendations would consist of the following principle areas: 
 

•Develop clear understanding of the current brand awareness of Downtown Ridgecrest and identify existing chal-
lenges and opportunities. 
•Develop a comprehensive profile of our current and potential markets. 
•Facilitate surveys of key constituents. 
•Review of funding methods being used or potentially available to finance a long-term branding campaign. 
•Facilitate in crafting the destination brand based upon results and visioning. 
•Participate in the delivery of research results including, a logo, fonts, colors, textures and slogans 
•Recommend steps for measuring success of the branding process. 
 
Recommend additional information and augment research as necessary. 
 

A-2. DELIVERABLES 
• Report outlining significant meetings, discussions, actions and results. 
• Methodology of garnering input for Downtown Branding, (groups, etc). 
• Recommended positioning, logo and brand guidelines. 
• Implementation plans for brand identity applications and brand identity maintenance plan. 
• Estimated costs/budget associated with the implementation process. 
• Presentation of the proposed brand identity including the elements listed above. 
Final written and graphic report outlining the elements listed above. 



 
Ridgecrest Citywide Branding Report Proposal Overview 

 

B-1. Scope of Services: 
Under the contract to be awarded through this RFP, the City of Ridgecrest Redevelopment Agency, (RDA) seeks to have 
a strategic assessment of the "brand" and recommendations for conducting a sustainable branding campaign for the 
entire City. The RDA requires a professional, experienced organization to analyze, conduct and interpret research as 
well as demonstrate extensive experience with creating destination brands. Our goal is to identify a clear, strong brand 
identity that represents the varied economic sectors of our  collaborators with variations for business and visitor 
recruitment. 

 
The strategic assessment and recommendations would consist of the following principle areas: 
 

• Develop clear understanding of the current brand awareness of the City of Ridgecrest and identify existing chal-
lenges and opportunities. 

• Develop a comprehensive profile of our current and potential markets. 
• Facilitate surveys of key constituents. 
• Review of funding methods being used or potentially available to finance a long-term branding campaign. 
• Facilitate in crafting the destination brand based upon results and visioning. 
• Participate in the delivery of research results including, a logo, fonts, colors, textures and slogans 
• Provide a remake of the City’s official website. 
• Recommend steps for measuring success of the branding process. 
Recommend additional information and augment research as necessary. 

 
 B-2. DELIVERABLES 

• Report outlining significant meetings, discussions, actions and results. 
• Methodology of garnering input for Citywide Branding, (groups, etc). 
• Recommended positioning, logo and brand guidelines. 
• Implementation plans for brand identity applications and brand identity maintenance plan. 
• Estimated costs/budget associated with the implementation process. 
• Modification of City’s Official website to be consistent with approved City Brand 
• Presentation of the proposed brand identity including the elements listed above. 
Final written and graphic report outlining the elements listed above. 
 

Qualifications and References 
Provide a statement of your qualifications and training. Identify your firm’s capability and experience on similar 

assignments. Include a description of the firm, its organizational structure, the location of the principal offices and the 
location of the office that would manage this project. List three recent clients for whom similar or comparable services 
have been performed. Include the name, mailing address and telephone number of their principle representative. 

 
Project Team 
List the key personnel who will work on this project and their individual responsibilities on this assignment. Include the 
extent of each person’s participation and their related experience (resumes should be included in an appendix). Indicate 
the approximate percentage of the total work to be accomplished by each individual. 

 
Proposed Budget 

Define the total estimated contract amount on a time and materials basis, with a “not to exceed” figure. The cost 
information provided will help to indicate your understanding of the scope of the project. Include the following: 

 
Cost to Accomplish A. Downtown Ridgecrest Branding Report; 
Cost to Accomplish B. Ridgecrest Citywide Branding Report; 
Cost to Accomplish A. and B. (above) if undertaken concurrently; 
The estimated material and labor hours for each position classification required to accomplish each task and 

a current fee schedule including each position classification; and 
The time duration required to accomplish each phase of the work. 



Work Zone Safety Tips 

Wastewater Department 
The City of Ridgecrest 
Wastewater Treatment 
Facility operated within 
design and compliance 
directives issued under 
Board Order No. 6-00-56. 
The Treatment Facility 
operated with no discharge 
violations or abnormal con-
ditions.  The Department 
inspected and passed (4) 
new connection to the 
sanitary sewage system. 
The Department re-
sponded to (1) requests for 
service, after inspection 

proved to be related to the 
homeowners service lat-
eral. The Reclamation De-
partment reclaimed 4.85 
million gallons of secon-
dary effluent for use as 
fodder crop irrigation. The 
Department hydro flushed 
500 ft. of main line sewer 
for compliance with the 
SSO and SSMP program. 
The Department per-
formed routine mainte-
nance on all (3) primary 
clarifiers, new drive chain, 

wear shoes and flight links 
were replaced. 

June 15, 2011 Public Works Department 
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June Monthly Report 

Work zones are set up with your 
safety in mind.  Do your part to keep 
them safe. 
 
STAY ALERT!  

 
 

Make safety your first priority. 
Watch Your Speed  
Obey posted speed limits. 
 
 
 
 
 

 
Expect the Unex-
pected 
Work zone conditions change 
constantly - be ready to react. 

 
Minimize Distractions 
Avoid using mobile phones, changing 
radio stations and reaching for ob-
jects. 

 
Pay Close Attention 
Obey work zone signs and watch 
for workers, pedestrians and bicy-
clists. 
 

 
(Continued on page 2) 
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Drive Courteously 
Merge with caution, don't tailgate, and 
don't change lanes in a work zone  

 
Respect the Flagger 
Obey the flagger's directions. 

 
 

Be Patient 
Today's work zones lead to 
improved safety and mobility on your roads 
tomorrow. 
 

Buckle Up 
In California, it's the law! 
 
 

Trucking through the 
Work Zone 

 
Do your part to keep them 
safe 

Almost 30% of all work zone 
crashes involve large trucks. 
Many of these crashes happen 
when motorists drive in the dan-
ger areas around a truck. These 
danger areas, called the No-

Zone, are along the sides, 
front and rear of trucks, where 
cars disappear into blind 
spots. Do your part to share 

the road safely, and stay out of 
the No-Zone 
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